TRUGNG DAI HOC KINH TE
Khoa Quan tri Kinh doanh

BANG TRONG SO NQI DUNG MON HOC

Mon: Strategic Brand Management Mai moén hoc: BSA 3033-E S6 tin chi: 03
Noi dung Ty 18 (%) Cap a4 1 (%) Ciap a6 2 (%) Chp 46 3 (%) Cép 40 4 (%)
(T4i hién — Biét) | (Ti tao—Hiéuva Ap | (Lép ludn—Phén ( Sang tao)
dung) tich va danh gid)
1. Brand and Brand Management 5% 3 2
II. Identifying and establishing 20% 4 16
brand positioning and values
111. Planning and implementing brand 30% 4 14 12
marketing programs
1V. Measuring and interpreting brand 20% 8 12
performance
V. Growing and sustaining brand 25% 6 4 15
equity
Tong (%) 100.00% 25% 48% 27%




TRUGNG DAI HOC KINH TE

Khoa Quan tri kinh doanh
CAU TRUC DE THI MON HQC ,
Mon: Strategic Brand Management M3 moén hoc: BSA 3033-E So tin chi: 03
Thei gian 1am bai: 90 phut
Néi dung | % Cipdol Cap dp2 Cap 363
(T4i hién — Bict) (T4i tao — Hiéu — Ap dung) (Lap luan, phan tich
] i » va danh gii)
Tric nghiém Tw ludn Trac nghiém Ty ludn Tw luin
SL |TG |[DP(%) |SL |TG |B(%) |SL | TG P% |SL |TG |P(%) |SL |TG | D%
1 5% 2 3 3 1 2 2
11 20% |2 3 3 3 6 6 1 8 10
II1 30% |2 3 3 2 4 4 1 8 10 1 12 12
v 20% |2 3 3 1 4 1 2 2 1 8 10
\% 25% |2 3 3 1 4 2 4 4 1 13 15
Tong 100% (10 |15 |15 2 8 10 9 18 18 3 24 |30 2 25 |27
Piém % | 100 25% 48% 27%
Ghi chu:

- Céc chit viét tit: SL: S luong cau hoi; TG: thoi gian lam bai khuyén nghi cho mdi ciu héi; D: diém s6 cho mbi cau hoi
(Thang diém 100) ,
_ MB3i dé thi bao gdm: 19 cau tric nghiém (10 cip d6 1; 9 cAp d6 2); 02 cau tu ludn cép 46 1; 03 cau tu ludn chp 46 2; 1 nghién
ctru tinh hudng (case study) gdm 2 céu hoi.
- Hanéi, ngay/lo thang¥ nam 2015
Gidng vién thiét ké Chi nhiém bg mén Chii nhiém Khoa

ik

Hoang Thi Thanh Van Hb Chi Diing Hoang Vian Hai
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